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ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiodbnkn
AVTAywVIOTIKOTNTAS

NA MIKPEZ & NMOAY MIKPEZ EMIXEIPHZEIZ

H enmixeipnon A®OI MANTEAIAH XPHZTOY OE nou €dpeuel otnV nepipepeia KENTPIKHE MAKEAONIAZ. evraxObnke otn
dpaon «EpyaAeioBnkn AvtaywvioTikoTnTac» npolnoAoyiopou 400 ekat. Eupw. H dpdon otoxeuel otn BeATiwon TNG
avTaywvioTIKOTNTAG TWV MIKPWV Kal MOAU HIKPpWV €NIXEIPNOswvVpan, €nevOUovTac OTOV NAPAYWYIKO EKOUYXPOVIOUO
TOUG, TNV UI0BETNON CUCTNPATWY Tunonoinong & niogronoinong, kKabwg kal o€ branding kair wngiakn NpoBoAn.

O ouvoAIkOG NpoUnoAoyIopog TNG enevduong sival 25.000 € ek Twv onoiwv n dnuoaia danavn avépxetal o 12.500 €
Kal ouyxpnuartodoTeital and Tnv EAAGda kai 1o Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng Eupwnaikng
'‘Evwong.

To enIXEIpNHATIKO OXEDI0 NOU EYKPIONKE Npog XpnHaTodoTnon kail uAonoigital, nepiAagpavel enevoUoEIq
OTIG NAPAKATW KATNYOPIEG:

v'MnyxavAuaTta - EEonAIGHOG

Y MioTonoinon MpoidvTwv - YNnpeoi®v — Aladikaci®v

v'’Suokeuaoia - ETikéTa - Branding

Y'Wnepiakn MpoBoAn

v'MeTapopika péoa

v'MigB0oA0YIKO KOOTOC pyalopévmv (VEO NPOTwNIKO)

MEow TNG CUHHETOXNAG OTNn Apdaon, n eniXeEipnon NETUXE:
v’ BeATiwON TNC AVTAYWVIOTIKOTTAC TNG

v al&non TnG kepdopopiac Tne

v’ gvioxuon TnC eEWOTPEPEIAC

v €nékTAon TNG ayopdc PE TN NPOTOAKN VEWV NPOIOVTWV & UMNPETIOV
v €€a0@AAion uwnAOTEPNC NOIOGTNTAC NPOIOVTA & UMNNPETIEC

v aUEnon TNS NapaywyikoTNTac & BEATI®ON AEITOUPYIK®V dIadIKACI®V
v’ gvioxuon TnG €NIXEIPNUATIKOTATAG

v’ dnuioupyia / diaTrApnon NoIoTIK®V BECEWY pyaciag

Me Tn oupBoAn Tou EMAVEK evioxUOnke n enixeipnon ano@epovrag opeAn oTNV AVTAYWVIOTIKOTNTA TNG XWPAS KABWG
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikn ‘Evwon NMPOrPAMMATQON ETNA, TX & EKT avantu§n - epyacia - alAnAyyun

- A EIAIKH YMNMHPEZIAAIAXEIPIZHZ EMAVEK
Eupwnalko Tapelo
Mepipepelakng Avantuéng

KAl TNV TOMIKN OIKOVOWia.

Me tn ouyxpnpatoddétnon tns EAAAdas kal tns Eupwnaikns Evwons
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